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Kolb, Bonita M. Marketing research for non-profit, community and creative organizations:
how to improve your product, find customers and effectively promote your message.
(Butterworth Heinemann, 2008).       
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Kolb, Bonita M. Marketing research for non-profit, community and creative organizations:
how to improve your product, find customers and effectively promote your message.
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Stevenson, Deborah & Matthews, Amie. Culture and the city: creativity, tourism, leisure.
(Routledge, 2013).       
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Walmsley, Ben. Key issues in the arts and entertainment industry. (Goodfellow Publishers,
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Current research in film: audiences, economics and law.       
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Journal of Marketing Managment.       
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Journal of Popular Culture.       
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Leisure Studies.       
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Locum Destination Consulting ltd. Locum destination review.       
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Managing leisure.       
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Media, Culture and Society.       
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Revolution.       
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Screen digest.       
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The Stage.       
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The International Journal on Media Management : JMM.       
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Arts Council England : Welcome.       

     

52.

Arts & Business - Home.       
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ArtsMarketing.org.       
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3g bluetooth headset broadband internet at artsnetworks.net.       

7/11



05/06/25 ST: H - Arts Marketing | Bournemouth University

     

56.

British Arts Festivals Association.       
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BBC - bbc.co.uk homepage - Home of the BBC on the Internet.       
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BFI | Home.       
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THE BPI.       

     

60.

Center for Arts and Culture home page.       
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COMEDIA : Introduction.       
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Centre for Creative Communities.       
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Creative Exchange | The Network for Culture and Development.       
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Department for Culture Media and Sport.       
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66.

Exchange Magazine - Daily Business and Economic Development News - Cambridge,
Kitchener, Waterloo and Area.       
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fuel4arts: Global arts marketing tools & ideas.       

     

68.
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69.

IPPR - Institute for Public Policy Research.       
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71.

Media Trust â Media Trust.       
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EQ : Diversity and Opportunity in Creative Industries - Welcome (metier.org.uk).       
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musicjournal.org.       

     

74.

Arts Council. http://www.artscouncil.org.uk/.       

     

75.

Museum 24 Hour - official guide to UK museums, galleries, exhibitions and heritage.       

     

76.

National Campaign for the Arts.       

     

77.

New Audiences.       

     

78.

RIAA -The Recording Industry Association of America.       

     

79.

Cultural Enterprise Office (CEO) - Scotland.       

     

80.

UK FILM COUNCIL.       

     

81.

voluntary arts network.       
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BU Library’s Events and Leisure Resources Guide.
http://libguides.bournemouth.ac.uk/events-leisure.   
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